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2.4 0oz. Whole Grain WowButter & Jelly EZ
Jammer Sandwich-Mfr# 607

EZ Jammers, Schools

Toasted WowButter soy spread with grape jelly, sandwiched between
two whole grain bread slices. (No crust).

Products v

4.6 oz. Whole Grain WowButter & Jelly EZ
Jammer Sandwich-Mfr# 608

EZ Jammers, Schools

Toasted WowButter soy spread with grape jelly, sandwiched between
two whole grain bread slices. (With crust).
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‘ead por-

d sealed We claim: . N =
g 30a as 1. A sealed crustless sandwich, comprising: e
cedge 26 a first bread layer having a first perimeter surface coplanar §
210 Er?ﬁn to a contact surface; E’
' edoge 22 at least one filling of an edible food juxtaposed to said
Ya—b. 32 20 contact surface;
a second bread layer juxtaposed to said at least one filling
ion 20 is opposite of said first bread layer, wherein said second
\ defined bread layer includes a second perimeter surface similar
an inner ,s to said first perimeter surface;
duce the a crimped edge directly between said first perimeter
> 26. The surface and said second perimeter surface for sealing
er filling said at least one filling between said first bread layer
L S}lrface and said second bread layer;
with the 3 . . . .
it The wherein a crust portion of said first bread layer and said
d portion second bread layer has bee‘n remove%d. o S
swithi. thé 2. The sealed crustless sandwich of claim 1, wherein said =
) and the crimped edge includes a plurality of spaced apart depres- -
ded onto 35 sions for increasing a bond of said crimped edge. (o
1 of the 3. The sealed crustless sandwich of claim 2, wherein said c__s
1e bread crimped edge is a finite distance from said at least one filling Y
iding the for increasing said bond.
ineously 4. The sealed crustless sandwich of claim 3, wherein said
reby the 4 at least one filling comprises:
o 22. The a first filling;
) ser bread .
26 £ th a second filling;
303 'n of the ; ,
20 ead por- a third filling; and
plate 12 45  wherein said second filling is completely surrounded by
FIG. 2 of said first filling and said third filling for preventing said
he upper second filling from engaging said first bread layer and

rounding said second bread layer.
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Design a “PB&J sandwich” Claim 1: S
that does not infringe =
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=18 x|

= - @ at . .
- Address ' s s Jisp7] = — - Go | Links
Back Forward Stop  Refresh  Home I@ http: /fwww pamperedchef, comfour _products/catalogipraduct, jsp?product Id=338&categoryCode=CE I ﬁ
File Edit View Favorites Tools  Help

Gift Center

Qur Company

Products, Etc.

for Information

Products, Etc.:0Our Products

Round-Up from the Heart® Summer Special | Cur Products | Recipes | Product Use and Care | Celebrations | Fequest

¥ To Purchase Products
Contact a Kitchen Consultant

Cutting Edge: Cut-N-Seal®

#1195 $8.75

& new twist on pocket sandwiches and tarts! Place vour favorite
filling between two lavers of dough ar bread, then cut and seal. 3
1/2 inches.

O Click for auarantee information,
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@ Recipes

(=] Use and Care

Product images and prices reflect our US produ ot line antly.
They may vany owtside e U5

mipple Peeler/CarerdSlicer
mipple Peeler/CoreriSlicer

Stand

mépple Wedser
mfvocado Peeler
mBar Board
mCarving Set
mCheesze Knife

mChefs Knife with Sharpening

Casze

mCitrus Peeler
mCook's Corer®
BCreative Cutters Set
nCrinkle Cutter
BCut-M-healE
mCutting Board
mleluxe Cheese Grater
mEgg Slicer Plus@
mFood Chopper

m Grapefruit Knife

Baking Basics | Cookware, Etc. | Cooks Library | CuttingEdge | FKitchen Companions | Measuring Tools | Pantry | Serdng
hooessores | Simple Additions™ | Stoneware Collection | Gift Sets | Round-Up From the Heart® | Just For Hosts! | I !

mHold 'M Slice®

mlulienne Peeler

mfitchen Shears

mlarge Grooved Cutting
Board

mlemon Zester/Scorer
mParing Knife with Sharpening
Case

mPizza Cutter

miJuikut Paring Knife
mierrated Bread Knife
mimooth-Edge Can Opener
miteak Knife Set

aThe Corer

BThe Grate Contaings™
mlltimate Slice & Grate
mltility Knife with Sharpening
Case

wy-Shaped Cutter
mezetable Peeler
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Claim 1 of the Amazon.com 1-click patent:

A method of placing an order for an item comprising:

& Wharton

under control of a client system,
displaying information identifying the item; and

in response to only a single action being performed, sending a

In Stock. Ships from and sold by request to order the item along with an identifier of a purchaser of the
AmBazon.com item to a server system;
_ -
Quantity: :] under control of a single-action ordering component of the server system,
@ Add to Shopping Cart ] receiving the request;

or retrieving additional information previously stored for the purchaser
@E Buy with 1-Click® ] identified by the identifier in the received request; and
generating an order to purchase the requested item for the purchaser
identified by the identifier in the received request using the retrieved
additional information; and
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fulfilling the generated order to complete purchase of the item

whereby the item is ordered without using a shopping cart ordering model.







Henry Dreyfuss — Honeywell T87 - 1953

HONEYWELL
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Honeywell Patent 7,584,899
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22. An HVAC controller comprising:
a controller housing having a front face with a central region;

a liquid crystal display disposed in the central region displaying an operating
parameter of the HVAC controller; and

a rotatable interface member extending around the central region of the controller
housing, the rotatable interface member being rotatable relative to the central
region,

wherein rotation of the rotatable interface member can be used to adjust the
operating parameter that is displayed on the liquid crystal display.
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IN THE UNITED STATES DISTRICT COURT

FOR THE EASTERN DISTRICT OF TEXAS, h ttp :/[WWW.SCOO0 Dfree .com/

MARSHALL DIVISION

APPLICA CONSUMER PRODUCTS, INC., §
§
Plaintiff, §
§
V. § CIVIL ACTION NO.
§
LUCKY LITTER LLC, § JURY TRIAL REQUESTED
§
§
Defendant. §

COMPLAINT

Plaintiff, Applica Consumer Products, Ine. (“Applica™), hereby demands a jury trial


http://www.scoopfree.com/
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Big Company
(can spend 10-
100mmUSD in
legal fees)

Small Company
(can spend 10-100k
USD in legal fees)

Patents are Fundamental
and Likely Valid

Aggressively file patents in any significant
market.

Sue all infringers. (Unless you also likely
infringe a big rival — in which case détente.)

In Stock. Ships from and sold by
Amazon.com

Quantity: 1 | :]

@ Add to Shopping Cart ]
or

(@ Buy now with 1-Click™ l

Patents likely critical in financing, acquisition, and
when/if company gets big.

Presene global patent rights as long as possible.
Only take on David-and-Goliath fights if you are
very confident of validity and infringement, and of
fundamental quality.

Patents are Weak
(most common)

File patents in biggest markets.

Détente w.r.t. big companies with large patent
portfolios.

Sue knock-offs with weak patent portfolios to make
them invest in innovation or quit.

If evil, bully small companies (without legal merit).

File in one or two biggest markets.
Minimize legal expense.

Sue only the weakest companies with the most
blatant knock-offs — hopefully encouraging them to
go away without litigation.
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Learning More

David Pressman. 2016. Patentit Yourself. Nolo Press. (Amazon)
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Salsa ltems

When Patents Attack— Parts 1 and 2. This American Life (radio/podcast).

John Seabrook. “The Flash of Genius.” The New Yorker. January 11, 1993. Article about inventor
of delay wiper and fight against auto industry. Also 2008 movie. (Netflix)
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Printthe Legend. Subplotin documentary about 3D printing about suit by Stratysys against
FormLabs (Netflix)

Coltvs. Wesson. 2015. National Geographic — American Genius Series — S1.E6. Somewhat
romanticized and very US-centric dramatization of creation of the revolver pistol. Some dramatic
patent-related events. (Netflix)



https://www.amazon.com/Patent-Yourself-Step-Step-Filing/dp/1413322573/
https://www.thisamericanlife.org/search?keys=patents%20attack
http://www.newyorker.com/magazine/1993/01/11/the-flash-of-genius
http://www.imdb.com/title/tt1054588/
http://channel.nationalgeographic.com/american-genius/

